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mIS)LIIDSI.%ﬁe\\ss Organizational

All questions to
& atiyeh.sadeghi@m-chair.de

More information
All relevant information will be

published on

www.m-chair.de

Appointment

You will always get a personal/online
appointment ASAP, since a regular
exchange is important for a very good

work (arranged by mail)
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mobile N\ Important dates
business

07.05.2025 Kick-off and RuW - RuW 2.202

distribution of topics
08.05.2025 (12:00 Submit Email to:
Brussels time) Chosen seminar@m-chair.de

Topic atiyeh.sadeghi®@m-chair.de
06.07.2025 (by 12:00 Final Paper Ms-word / LaTeX.zip AND PDF
Midday German time)  submission to: seminar@m- chair.de
06.07.2025 (by 12:00 Presentation PPT or PDF as Email to:
Midday German time)  submission seminar@m-chair.de

10.07.2025 Presentation 12:30 - 17:00 RuW - RuW 2.217
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mlg)t?sﬂﬁ?ss The Seminar

The module is passed if both the presentation
AND the term paper are passed.

The module is not passed if the presentation OR
the term paper is not passed.

The module grade results from the assessment
of the term paper + presentation.
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Program:

Organizational

Presentations from 10:00 — 18:00, 07.07. — 11.07.2025.
Presentation length: 12 — 15min (1), <20min (2), <30min (3)
Paper length: 10-15 pages (1), ca. 20 (2), > 20 (3), w/o. references

Presentation discussion: 10— 20min, students will be assigned to ask
questions before the presentation of another topic.

Template on https://m-chair.de/index.php/teaching/theses
citation: APA style

Teamwork: Every group should be able to point out which group
member contributed to which parts of the paper, if requested.

Grading: 35% presentation (incl. participation), 65% paper (>4.0)

10
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erlcm Writing a term paper

A good scientific paper should answer the

following questions:

e What is the researched question / problem?

 What is the concrete new contribution / result of the work?
e« How was this result achieved?

« Why should the reader believe in it?

A good, scientific term paper:

» Uses scientific resources.
« Addresses a clearly defined question.

« Applies established methods and tools to achieve the
research objective.

« Offers transparency and verifiability.

1T
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The seminar papers must be submitted in
electronic form in the following format:

e Ms-word/OpenOffice/LaTeX.zip AND

o Adobe PDF
e via E-Mail to: seminar@m-chair.de, atiyeh.sadeshi@m-chair.de

The PDF file should include a signed statutory declaration and Al
usage declaration.

Submission until 06.07.2025

12
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erlcm Objective of this seminar

Domain-specific
= Become an expert on a recent and promising topic through your
own work.

= Get a thorough understanding on the subject and its
interrelatedness to other topics.
» Basic understanding of factors Influencing Online Privacy Concern

» Basic understanding of social dimensions of Online Privacy
Concerns

Research-specific

PRSI () <+, ) &-. 8" ) BB (U-*) , +H0&L

28")"+) 0"+, )BSIBUS" ") &-. 5"/ .-) B F+#E) 4. $h (" 6%F) 4$7.$ , &8)
M7, 88 8647$988)# (" ( (" (598.4:1

Ability to understand and perform a systematic literature review

SUS< (" +)/+h) 9+6%) 3 (&' $H) "*$6.&.
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Cultural Values and Privacy Concerns- An Introduction

15
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* IND refers to an individual’s
independence from organizations Collectivism - Individualism World map

or collectivity.

» People in individualistic cultures
tend to place more value on private
life, while collectivistic societies

accept more easily groups’ and collectivst
organizations’ intrusion into the E
private life of an individual. I
. o _ individualist ‘g{{ a e
* Individuals in high IND countries ob Wil rotes ) 2

would exhibit higher levels of
concern for information privacy
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« PDI refers to the degree of inequality between a less powerful individual and a
more powerful one.

 Individuals who value large PDI will exhibit lower levels of privacy concern,
since the hierarchical nature of the organizational structures will favor authority

and control, and restricted exchange of knowledge will be accepted.

Power Distance World map
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« UAI measures the extent to which a society feels threatened by uncertain and
ambiguous situations and tries to avoid these situations.

* Individuals who place a high value UAI will avoid uncertainty about their
personal information by desiring to limit access by others, thus leading to
higher privacy concerns.

Uncertainty Avoidance World map
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« The long-term oriented societies attach more importance to the future and
foster pragmatic values oriented towards rewards, including persistence,
and the capacity for adaptation.

 Individuals who place a high value LTO leading to lower privacy concerns.

Short-term orientation (Monumentalism) — Long-term
orientation (Flexhumility) World map (based on WVS)

— - -
i e
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Antecedents to
Disposition to Privacy

Privacy Awareness
(AWARE) Privacy Risk
(RISK)

A

Privacy Social Norm

(NORM)
— _ Disposition to Perception of Privacy
Institutional Privacy Value Privacy > Intrusion > Concerns
Assurance (DTVP) (INTRU) (PCON)
Perceived
Effectiveness of
Privacy Policy
(POLICY)
Perceived .
Effectiveness of Privacy Control
Industry Self- (PCTL)
regulation (SRE)

I"#$% &) "#$%& ()
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I While commercial websites increasingly rely on collecting
consumer information to formulate their marketing strategies,
consumers often view this practice as an invasion of their
information privacy.

I By the immigration population and Population heterogeneity is
making privacy issues even more complex.

| The perceptions of privacy, trust
in online companies, risk of
disclosing information online,
and fair information practices
vary across cultures.

27
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G Maket manager: unterstand Immigrant behavior as
[C il  growing segment in European societies to reach
them.

( ) Privacy Manager: Boost their social Knowledge of
//U© immigrant concerning their privacy concern.
| 1™

) Immigratnt manager: Help them to consider
,H\ immigrant privacy concern as one of the

integeration aspects.
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Long term
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Individualism-

Masculinity-

Uncertainty
avoidance (UAI)

(PDI)

Power distance

orientation (LTO)

Collectivism (IND)

Femininity (MAS) |

|

— Cultural value

A 4

Duration of stay

Social trust

Age

Nationality

Educational Level

1

Privacy
Awareness

Privacy
Knowledge

Gender

Primary Language

l

Demographic

—

Disposition to

* value Privacy

A

Characteristic

Online Privacy

Perception of
concern

Intrusion
A
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Topics
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I Ability to understand and perform a systematic literature review

I Basic understanding of cultural values and privacy concerns

| Basic understanding of cultural value theory

| Basic understanding of the relation between cultural values and
privacy concerns among immigrant

I Working and presenting results in a group environment

I Apply scientific methods, such as systematic literature reviews,
qualitative interviews and quantitative surveys, and present their
methodology and the results in class.

I Demonstrate good writing and presentation skills
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How-To:

Seminar paper should optimally create
new information by gathering data.

1. Scientific literature review
2. Qualitative methods (e.qg.
interviews)

3. Quantitative methods (e.g. surveys)

Structure:

I Introduction and Background

I Related Work and Methodology
I Results and Discussion

I Limitations and Future Work

I Conclusion

Preliminary list of possible topics:

(1) A systematic literature review on Hofstede
cultural value dimensions

(2) A systematic literature review on cultural
value and Online Privacy Concern

(3) A systematic literature review on IBT
model and Privacy concern

(4) Factors Influencing Online Privacy Concern
(5) The influence of cultural values on
disposition to value Privacy

(6) The influence of social trust on disposition
to value Privacy

(7) The role of social integration among
immigrant on disposition to value Privacy

(8) Online Privacy Concern among immigrants
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mlg)bi!e N (4) A systematic literature review on IBT
usiness .
e model and Privacy concern

"H$%&S

| 97)'6+:2063&$.2+'82"+,&%1'9?)2%1'K68IL"\D<#2%6)*'22>" +, /., "&#*'3&+&4)'
<)%+ 2+&H' +:2%38$.2+, X0H2*"%)' +', 4. S&H*<&0) B AGHEF0.+4'2<) ++)*'> $7?
<%./&01'02+0)%+*7'92.¥$2<.0'.*;20"*'2+'02+,"0$.+4'&*1*$) 38$.0'#.$) % &$"%)'
00)/.)>'$2'&+&H1*)'22>'689'2&* A))+&<<H.), $2""+,)%* &+, 2+#.+)'<%./&01"
A)28&1.2"%* &+, )0.* 2+ FB&=.+47

(ll )*III
| +,$%-.$/-%0%1,%20- Q#$%-1,%23P+ 689'32,)# &+,-%./&01'02+0)%+7E. +,’
" $&AH&E)42%.)$20#"*$)%0)*)&%00&+, ' <%2/.,)" . +*.42F* +$250? ' F*)* 7'




-----nN

mobile N\ | | |
busm=e=ss= (5) Factors Influencing Online Privacy Concern
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kind of model and theory we have in this regard?




m&%}ﬁe\\ss (6) The influence of cultural values on
g disposition to value Privacy
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mobile N\ _ . . iy
business (7) The influence of social trust on disposition
to value Privacy
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I +,$%-.$/-%0%1,%20- Q#$%-1,%230-03/-1%402+ $?) The influence of
social trust on disposition to value Privacy.




mlg)tlj)si!ﬁe\\ss (8) The role of social integration among
g Immigrant on disposition to value Privacy
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social integration among immigrant on disposition to value Privacy.
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mg&i!ﬁe\\ss (9) Online Privacy Concern among

Immigrants
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mobile Science —

SUEIESS Objective and Principles
" 0/ /Observatlon\
. #$/ $& i i\/questlon Z— ;

I Advance knowledge, solve real-word / Regiort \ /Research\
problems and encourage critical \onclusuons \ topic area /’
thinking. Scientific

method ;
" 1 mM\% " / Analyze \ \
"#3% H(#" +#%"#,-$.& -. data '- Hyp"thes's )

X4

W

1. Pose significant questions that can be S_j Test with
investigated empirically \sExpammant.

2. Link research to theory

3. Use methods that permit direct investigation of questions

4. Provide coherent chain of rigorous reasoning

5

6.

K

. Replicate and generalize

Transparency and scholarly debate
E)")%&+,'92>+)B'RSSRL
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mMobile™  From idea to research question
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mé’ﬁé}ﬁ% Why is topic selection important?
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m&?si%ﬁg\ss. Scientific Methods
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Scientific Methods
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mobile N\

Scientific Methods —

business Systematic Literature Review

Objective:

I Assess the current state of academic literature to integrate or
criticise knowledge, or raise central issues.

Scientific Principles:

| Transparency: report search
process and taxonomy

Suggested Result:

I List of findings and integrated
knowledge

Characteristics Categories ‘ » > .
research research ’ . £3| B3| 2 E | 88| =8
Focus theories applications S8 28| 88| 2 | 8 £E| ES
outcomes methods cea| g4 3 ~l g |E8|A c
Goal integration criticism central issues ot <
Organization historical conceptual methodological Bech and Garrat (2017) + - +
Perspective neutral representation espousal of position Bordo and Levin (2017) + + +
. specialized practitioners/ . Bordo and Levin (2019) a2 + +
Audience scholars general scholars oliticians general public Eichengreen (2019)
exhaustive & P | Yanagawa and Yamaoka (2019) +/- +/-
Coverage exhaustive -~ representative | central/pivotal Kumhof and Noone (2018) +
Selective [ Wandhofer 2017) + |- + +

Table 1: Taxonomy of the Literature Review, following Cooper, 1988

=(>H$? @A(3<$ of comparison of research foci
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mobile ™ Why literature review is important?

| E)($H/$*5+).()25($*.&$, 2*SN. (=&. )*$<(%0() 2% ($*.*&$, 2(
&$*&3

| M</%)2* * (&+'(=%"*7.(&$*(* @) $&.,)*'(0$%=(-)3

| CO*$(&(;%%' ($*1-*B8()2*($* *&$,2*$(,&+(-++%1&)*3

| A2*(0-+&7(,2&/)*$(%0() 2*($*.*&$,28(+&=*7<()2*(
- %+8(-.(0%$=*'(6&.* (%+()2*(6&,D;$%:+'3




mobile Type of literature review
USINESS

literature review

Overview

Critical review

Mapping review / systematic map
Meta-analysis

Rapid review

Scoping review

State-of-the-art review

Systematic review

Systematic search and review

Qualitative systematic review / qualitative evidence synthesis
Systematized review

Mixed studies review / mixed methods review
Umbrella review



mobile S\ Scientific Methods —
pREless Qualitative Interviews

Objective:
| Generate new qualitative data in cases where little academic
knowledge (factors, models, data) already exist.

Suggested Results:

Process:
I Decide on a qualitative method | Report the process
(e.g. grounded theory, (semi)- | Derive new theory, factors
structured interviews, qualitative and models from the data.
content analysis) — _—
I Identify suitable interviewees _ lelelZsgzaee dlallgz8 886 xE
I Develop an interview guideline R
| Code interview transcripts e Rl e e e e el el e

A'C&-? OA(3<$ +/ #$'"".[.$# [(-"+%& ."" BC
TSNS, & L, SA<EI'& (H# T+ DSA<PH'EL




m@f&%ﬁe\}s Resources

Electronic Biblographies:

» Google Scholar

o ACM Portal

« IEEE Xplore

e Microsoft Libra Academic Search
« AiS Library

Physical and virtual

e UB Frankfurt

Further resources:

e Ethics Guidelines for Trustworthy Al:
https://ec.europa.eu/futurium/en/ai-alliance-consultation.1.html
e GDPR: https://edpr.eu/tag/adpr/

e Al Act (proposal) htips://eur-lex.europa.eu/legal-
content/EN/TXT/?uri=celex%3A52021PC0206
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mobile S\ Scientific Methods —
busingss Quantitative Surveys

Objective:

I Verify existing or derived scientific models and the relationships
between factors within a model.

Process: Suggested Result:

I Adapt existing models towardsa ! Assessment of significance of
new phenomenon relationships within a model

| Create hypotheses to be tested DX vty oncrs DV:Wilings U

Adjusted R2 0.668 0.644
. . General information privacy concerns 0.277%**
Age 0.046*
H Gender -0.013
I Develop suitable items for
Income -0.018
Conscientiousness 0.041*
fa Cto rS Extraversion -0.015
Neuroticism 0.024
Openness 0.003
Agreeableness 0.016
Perceived Awareness (HD) -0.023
Usefulness Perceived control (H3) 0.027
(V) * Perceived vulnerability (H4) 0.466***
/v \ 3 = Privacy victim experience (H2) 0.01
External Attitude Behavioral Actual Self-efficacy (HS) -0.115%**
4 Toward | Intention to > Hard Trust Factors (H8/H10) 0.056 0.167***
Variables Using (A) Use (BI) System Use Soft Trust Factors (HY/H11) -0.155%+* 0.290%**
— g — ——— — Privacy concerns (H7) -0.122%**
Perceived Beneﬁ)t,s (H6) ¢ 0.404%%*
Ease(é’)f Use Table IV. Path estimates (Statistical significance: *0.03, **0.01, ***0.001)

A"C&-? BA(3<E$ + <(** $&".3("$& /+ (
' @%5-? =$-*"+3+E9 F—-$<'("'$ G+#$) 4=FG: <(%'.(5D5$(&'D&H6(%$ ("(59&&
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What is Survey?

L 1"H#3%&' (&%) +#,&%#-./10*%1*2/,'1,3*4/05,&2%&1$*1,*/62 .7

s | Neterlan ds
2
7]
g °
E llllll
2
g UK
] o .Spain
= ° Be,gium
emb. German
B e
EJ' Ital‘
K France caech R.
o o ® o ..
8 yprus * P ussia
o Potugal @ @@
] ® gl Hungary
=2 mrg:lglria
@ o o
E Ghana Poland
1
- Ugams Zimbabwe geda.
Brvia
o ®
anzania

mmmmmm

Trust in People (WVS IV & V)
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m@g%ﬁ;\ss What is hypothesis /theoretical models?

I Temporary answers to research questions
(descriptive questions and explanatory
questions)

I These temporary responses should be tested.

"HEYOHE V" ()< B +'+, 5 &' #1%0* 1'/+%0# 1'%

45068 ()*#+),%-*."#(/.&()0%' 1% % #)'/%23




m@&’é%ﬁ;\ss What does survey data look like?

Income and Happiness Trends in the U.S.

<HY#*&0*51../5%/4*#%*+#,&1"OfRS

1*3/#0" /3/$%*'1 *#..*3/3-/ 0* g
1*969/*0%"4(*212" #%&1$*1,*# IR ES

0.2

12 ,10/$%#%&+/=* #$413*0#32./ 5 1 Bo B B 1A B @R B

0.8 Measures of Log(Average Income)
= ,g DP per
Q 0.6 capita
58
9= 04 s
Please let us know how much you agree or disagree with the following statements: & %’o . hox:efﬁ%’)]e f
oo 021 A # :
Neither agree or Slightly Strongly %3 V| income [CPS]
Sirongly agres| Sghtlyiages disagree disagree disagree g %, 0.0- X 3
~ ~ ~ - ~ 52 ’ income [GSS]
I try to eat healthy 02-
I try to fix broken things before ) ) ~ ~ ~ T T T T T T T T T
asking for professional help : : : . : 1970 1975 1980 1985 1990 1995 2000 2005 2010
| buy l_he latest technology e -
when it comes out i 7 ! 0.81 Measures of Average Log(Income)
1 go to the doctors on a routine ) ) ) ) 0 g 'g 06
basis : : ; - - «Q .6
. . - E 8 Average
| like watching any type of ) - @) 3 & 04- log(household
sports 2 3 income) [CPS
| prefer watching Movies over e ~ ~ a ~ a g 0.21 o —
watching a TV - ) ) ) ) g§& 0.0- Average
Please check Neither agree or ) ) ® N 5z log(household
disagree ) - 02+ income) [GSS]
T T T T T T T T T
1970 1975 1980 1985 1990 1995 2000 2005 2010




m@g%ﬁ;\ss What is hypothesis /theoretical models?

I Temporary answers to research questions
(descriptive questions and explanatory
questions)

I These temporary responses should be tested.

"HEYOHE V" ()< B +'+, 5 &' #1%0* 1'/+%0# 1'%
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mobile X\ How are hypotheses tested?
business  \what does the questionnaire consist of?
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m@g%ﬁ;\ss What is hypothesis /theoretical models?

I Temporary answers to research questions
(descriptive questions and explanatory
questions)

I These temporary responses should be tested.
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mglg)si%ﬁe\\ss I"#$%"$HESD' ("#$)*$+3,&+-./&,&(0$0"1$)-$
v +22./+0&$+(%$2"//&203

L 1"#$%3$&()Validity of the measurement

Instrument
L *+#$" $#$&'(Reliability of the
measurement instrument



mobile ™ Questionnaire structure

. Questionnaire Introduction

. Demographic Questions

3. Measurement Tools for the Concepts in the
Hypotheses

N =



mobile .
business What is sample?

A "#3%& is the '()*$+),+$&)$%&+-)(+./01"2 you actually study.
The $)$*%".0)1 is the entire group you’re interested in.

"#$%8&. ()
* 400, & +"HSS"%& () *+"),,)-./0*"$)1)/-")/"23", /4

0#$%&"56"%& ()*+"),,)-'./0*"7'8,"9" /(7&'0"./:":3'$)/"<+8"
=.'0)>)=.03")/"48&"*&'134

* K
Population ¢ *

*
*x x * x X x
e L *
* *
S S * X »
* *Sample
*
* * *x

Case or element *




mobile N\ : _
busin_e?ss_ What is sampling?
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ml:?l?&‘!!ﬁe\\ss Preparing data for analysis

| Entering questionnaires into statistical software
(SPSS, EXCEL, JMP)

I Deleting questionnaires with errors

I Recoding items if necessary

I Make a construct.



mt?bi!EN Main steps of statistical analysis
usm_e_ss_

1. Description of variables
2. Testing hypotheses
3. Testing the theoretical model



mobile N\
busm_e_sg

Model Test
Structural Equation Modelling

Emotional
and
companion

—0.12

0.36 —sl Thank
others
0.22 _, Thank
God
0.21 Cher_ish
blessings
0.33 _’Apprecia_ate
hardship
Cherish
moment

Information
and

instrumental

> 0.12

0‘70/

Problem-
focused
active

Life

X X «—0.51
satisfaction

Positive

X —0.43
emotion

Emotion-
focused
active

—» 0.24




mobile S\ Scientific Methods —
ol Qualitative Case Study

Objective:

I Investigate contemporary phenomenon within a real-world context,

where boundaries between phenomenon and context are not clear.

Process: Suggested Result:

| Evaluate existing research | Exploratory in nature

| Define unit of analysis (what, I Answers “how” or “why”
where, how long, boundaries) questions

I Combine data collection methods

The logic
linking the
data to the
propositions

The criteria
for
interpreting
the findings

A case
study'‘s
question

Its
propositions,
if any

, @%5-? 1.7$ -+3<+"$"'& +/ -(&$ &'6#9 h$eS(h-* 4>(&$# + J.""8 BKCL:
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