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Organizational

All questions to

atiyeh.sadeghi@m-chair.de

More information
All relevant information will be 

published on

www.m-chair.de

Appointment
You will always get a personal/online 

appointment ASAP, since a regular 

exchange is important for a very good 

work (arranged by mail)
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Important dates

Date What Where/When/How

07.05.2025 Kick-off and 
distribution of topics

RuW - RuW 2.202

08.05.2025 (12:00 
Brüssels time)

Submit
Chosen 
Topic

Email to: 
seminar@m-chair.de
atiyeh.sadeghi@m-chair.de

06.07.2025 (by 12:00
Midday German time)

Final Paper 
submission

Ms-word / LaTeX.zip AND PDF 
to: seminar@m- chair.de

06.07.2025 (by 12:00
Midday German time)

Presentation 
submission

PPT or PDF as Email to: 
seminar@m-chair.de

10.07.2025 Presentation 12:30 – 17:00 RuW - RuW 2.217 
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The Seminar

The module is passed if both the presentation 
AND the term paper are passed.

The module is not passed if the presentation OR
the term paper is not passed.

The module grade results from the assessment 
of the term paper + presentation.
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Organizational

Program:

Presentations from 10:00 – 18:00, 07.07. – 11.07.2025. 

Presentation length: 12 – 15min (1), <20min (2), <30min (3)
Paper length: 10-15 pages (1), ca. 20 (2), > 20 (3), w/o. references

Presentation discussion: 10– 20min, students will be assigned to ask 
questions before the presentation of another topic.

Template on https://m-chair.de/index.php/teaching/theses
citation: APA style

Teamwork: Every group should be able to point out which group 
member contributed to which parts of the paper, if requested.

Grading: 35% presentation (incl. participation), 65% paper (>4.0)
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Writing a term paper

A good scientific paper should answer the
following questions:

• What is the researched question / problem?
• What is the concrete new contribution / result of the work?
• How was this result achieved?
• Why should the reader believe in it?

A good, scientific term paper:

• Uses scientific resources.
• Addresses a clearly defined question.
• Applies established methods and tools to achieve the 

research objective.
• Offers transparency and verifiability.
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Submission

The seminar papers must be submitted in
electronic form in the following format:
• Ms-word/OpenOffice/LaTeX.zip AND

• Adobe PDF
• via E-Mail to: seminar@m-chair.de, atiyeh.sadeghi@m-chair.de 

The PDF file should include a signed statutory declaration and AI 
usage declaration.

Submission until 06.07.2025
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Objective of this seminar

Domain-specific
§ Become an expert on a recent and promising topic through your 

own work.

§ Get a thorough understanding on the subject and its 
interrelatedness to other topics.

§ Basic understanding of factors Influencing Online Privacy Concern
§ Basic understanding of social dimensions of Online Privacy 

Concerns

13

Research-specific

§ Understand how scientific research works.
§ Get to know different scientific methods (literature reviews, 

interviews, surveys, data analysis).
§ Ability to understand and perform a systematic literature review

§ Preparation for your master thesis.



Cultural Values and Privacy Concerns- An Introduction
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What is Cultural Values?
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• IND refers to an individual’s 
independence from organizations 
or collectivity. 

• People in individualistic cultures 
tend to place more value on private 
life, while collectivistic societies 
accept more easily groups’ and 
organizations’ intrusion into the 
private life of an individual. 

• Individuals in high IND countries 
would exhibit higher levels of 
concern for information privacy
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• PDI refers to the degree of inequality between a less powerful individual and a 
more powerful one. 

• Individuals who value large PDI will exhibit lower levels of privacy concern, 
since the hierarchical nature of the organizational structures will favor authority 
and control, and restricted exchange of knowledge will be accepted. 
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• UAI measures the extent to which a society feels threatened by uncertain and 
ambiguous situations and tries to avoid these situations. 

• Individuals who place a high value UAI will avoid uncertainty about their 
personal information by desiring to limit access by others, thus leading to 
higher privacy concerns. 
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• The long-term oriented societies attach more importance to the future and 
foster pragmatic values oriented towards rewards, including persistence, 
and the capacity for adaptation.

• Individuals who place a high value LTO leading to lower privacy concerns. 
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! The perceptions of privacy, trust 
in online companies, risk of 
disclosing information online, 
and fair information practices 
vary across cultures.

27

! While commercial websites increasingly rely on collecting 
consumer information to formulate their marketing strategies, 
consumers often view this practice as an invasion of their 
information privacy.

! By the immigration population and Population heterogeneity is 
making privacy issues even more complex. 



!"+ %9L.($/#$1

28

Maket manager: unterstand Immigrant behavior as
growing segment in European societies to reach 
them. 

Privacy Manager: Boost their social Knowledge of
immigrant concerning their privacy concern.

Immigratnt manager: Help them to consider
immigrant privacy concern as one of the
integeration aspects. 
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Question
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Topics

27
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! Ability to understand and perform a systematic literature review
! Basic understanding of cultural values and privacy concerns 
! Basic understanding of cultural value theory
! Basic understanding of the relation between cultural values and 

privacy concerns among immigrant 
! Working and presenting results in a group environment
! Apply scientific methods, such as systematic literature reviews, 

qualitative interviews and quantitative surveys, and present their 
methodology and the results in class.

! Demonstrate good writing and presentation skills
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92<.0'+)),* '$2'&*='&+, '&+*>)%'&'%)*)&%0?'@")*$.2+'$?&$'0&+'A)'&+*>)%),'
4./)+ '$.3)B');;2%$'&+, ' .+;2%3&$.2+&#'02+*$%&.+$*

How-To:
Seminar paper should optimally create 
new information by gathering data.

1. Scientific literature review
2. Qualitative methods (e.g.

interviews)
3. Quantitative methods (e.g. surveys)

Structure:
! Introduction and Background
! Related Work and Methodology
! Results and Discussion
! Limitations and Future Work
! Conclusion

Preliminary list of possible topics:
(1) A systematic literature review on Hofstede 
cultural value dimensions
(2) A systematic literature review on cultural 
value and Online Privacy Concern
(3) A systematic literature review on IBT 
model and Privacy concern
(4) Factors Influencing Online Privacy Concern
(5) The influence of cultural values on 
disposition to value Privacy
(6) The influence of social trust on disposition 
to value Privacy
(7) The role of social integration among 
immigrant on disposition to value Privacy
(8) Online Privacy Concern among immigrants



(1) A systematic literature review on cultural 
values Theory
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(2) A systematic literature review on 
Hofstede cultural values dimensions
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(3) A systematic literature review on cultural 
values and Online Privacy Concern
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(" )*"'

! +,$%-.$/-%0-%1,%20"- 0,#$%-1,%2302+'689'32,)#'&+,'-%./&01'02+0)%+7'E.+,'
*".$&A#)'0&$)42%.)*'$2'0#"*$)%'%)*)&%0?'&+, '<%2/.,)' .+*.4?$*'.+$2'*"0? ' .**")* 7'

(4) A systematic literature review on IBT 
model and Privacy concern
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(" )*"'
! +,$%-.$/-%0-%1,%20"- 0,#$%-1,%2302+'E&0$2%*'6+;#")+0.+4'I+#.+)'-%./&01'

!2+0)%+7'M?&$'&%)$?) ;&0$2%*Influencing Online Privacy Concern? What 
kind of model and theory we have in this regard? 

(5) Factors Influencing Online Privacy Concern
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! +,$%-.$/-%0-%1,%20"- 0,#$%-1,%230"-03/-1%402+'The influence of 
cultural values on disposition to value Privacy.

(6) The influence of cultural values on 
disposition to value Privacy
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(" )*"'
! +,$%-.$/-%0-%1,%20"- 0,#$%-1,%230"-03/-1%402+'$?)'The influence of 

social trust on disposition to value Privacy. 

(7) The influence of social trust on disposition 
to value Privacy

36



!"#$%&$'
! E2%'.33.4%&+$*B'$?)')D<)%.)+0)'2;'&,&<$.+4'$2'&'+)>'*20.)$1'3&1'*?&<)'

?2>'$?)1'<)%0)./)'&+,'/&#")'<%./&017'9?.*'$2<.0'.*';20"*'2+'02+,"0$.+4'&'
*1*$)3&$.0'#.$)%&$"%)'%)/.)>'$2')D<#2%)'?2>'#)/)#*'2;'*20.&#'.+$)4%&$.2+B'
*"0?'&*'0233"+.$1'<&%$.0.<&$.2+B'#&+4"&4)'<%2;.0.)+01B'&+,'0"#$"%&#'
&,&<$&$.2+B'.+;#")+0)'.33.4%&+$*C'&$$.$",)*'$2>&%,'2+#.+)'<%./&01!

(" )*"'
! +,$%-.$/-%0-%1,%20"- 0,#$%-1,%230"- 03/-1%402+'$?)'The role of 

social integration among immigrant on disposition to value Privacy. 

(8) The role of social integration among 
immigrant on disposition to value Privacy
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! +,$%-.$/-% -%1,%2 "- ,#$%-1,%23"- 3/-1%402+'Online Privacy 

Concern among immigrants. 
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(9) Online Privacy Concern among 
immigrants



(9) Your own ideas
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Any new topics and ideas are welcome!



:.5,$.,%/)0&$%H#$0,+.6(,(0&0#(*",$.L%*1
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Science –
Objective and Principles

!"#$%"$&
! Advance knowledge, solve real-word 

problems and encourage critical 
thinking.

!"#$%'#(#")*+#%"#,-$.&

1. Pose significant questions that can be 
investigated empirically

2. Link research to theory
3. Use methods that permit direct investigation of questions
4. Provide coherent chain of rigorous reasoning
5. Replicate and generalize
6. Transparency and scholarly debate
KE)")%'&+, '92>+)B'RSSRL
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From idea to research question

46
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Why is topic selection important?

46

! "#$%&'()*+#*$'+)*$(,$*-.$+''.+/$(,$+#0$
).1.+)2-$3.'.#31$(#$%*1$*('%24
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Scientific Methods
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Scientific Methods



Scientific Methods –
Systematic Literature Review

Objective:
! Assess the current state of academic literature to integrate or 

criticise knowledge, or raise central issues.

Suggested Result:
! List of findings and integrated

knowledge

Scientific Principles:
! Transparency: report search

process and taxonomy

Table: Example of comparison of research foci
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Why literature review is important?

46

! E)($*/$*.*+).()2*($*.*&$,2*$N.(=&.)*$<(%0()2*($*.*&$,2(
&$*&3

! M</%)2*.*.(&+'(=%'*7.(&$*(*@)$&,)*'(0$%=(-)3
! C0)*$(&(;%%'($*1-*B8()2*($*.*&$,2*$(,&+(-++%1&)*3
! A2*(0-+&7(,2&/)*$(%0()2*($*.*&$,28(+&=*7<()2*(
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Type of literature review 

! literature review 
! Overview 
! Critical review 
! Mapping review / systematic map
! Meta-analysis
! Rapid review 
! Scoping review 
! State-of-the-art review 
! Systematic review 
! Systematic search and review 
! Qualitative systematic review / qualitative evidence synthesis
! Systematized review 
! Mixed studies review / mixed methods review 
! Umbrella review 



Scientific Methods –
Qualitative Interviews

Objective:
! Generate new qualitative data in cases where little academic 

knowledge (factors, models, data) already exist.

Suggested Results:
! Report the process
! Derive new theory, factors 

and models from the data.

Process:
! Decide on a qualitative method 

(e.g. grounded theory, (semi)-
structured interviews, qualitative 
content analysis)

! Identify suitable interviewees
! Develop an interview guideline
! Code interview transcripts

A"C&-: Example of identified factors in 21
interviews with experts and non-experts.
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Resources

Electronic Biblographies:

• Google Scholar
• ACM Portal
• IEEE Xplore
• Microsoft Libra Academic Search
• AiS Library

Physical and virtual

• UB Frankfurt

Further resources:

• Ethics Guidelines for Trustworthy AI:
https://ec.europa.eu/futurium/en/ai-alliance-consultation.1.html

• GDPR: https://gdpr.eu/tag/gdpr/
• AI Act (proposal) https://eur-lex.europa.eu/legal-

content/EN/TXT/?uri=celex%3A52021PC0206
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Scientific Methods –
Quantitative Surveys

Objective:
! Verify existing or derived scientific models and the relationships 

between factors within a model.
Suggested Result:
! Assessment of significance of 

relationships within a model

Process:
! Adapt existing models towards a 

new phenomenon
! Create hypotheses to be tested
! Develop suitable items for 

factors

A"C&-: Example of path estimates for a
,'@%5-: Technology Acceptance Model (TAM) partial-least-square analysis
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What is Survey?

! !"#$%&'(&$)*+#,&#-./0*%1*2/,'1,3*4/05,&2%&1$*1,*/62.#$#%&1$

! 7/'/,*%1*#*015&/%(*8&%9*%9/*
#&3*1'*:"#$%&%#%&+/.(*
3/#0",&$)*+#,&#-./0*#$4*
0%#%&0%&5#..(*#$#.(;&$)
:"#$%&%#%&+/*4#%#*#$4*
314/..&$)



What is hypothesis /theoretical models?

! Temporary answers to research questions 
(descriptive questions and explanatory 
questions)

! These temporary responses should be tested.

!"#$%#&'%"()*$"'+'+,$"'*&'$-.#/%0*1'/+%0#1'%*23
!"#$%&'()*#+),%-*'."#(/.&()0%'1%%#)'/%23



What does survey data look like?

! <#%#*&0*51../5%/4*#%*+#,&1"0*./+/.0*
1'*3/#0",/3/$%*'1,*#..*3/3-/,0*
1'*%9/*0%"4(*212".#%&1$*1,*#*
,/2,/0/$%#%&+/=*,#$413*0#32./>



What is hypothesis /theoretical models?

! Temporary answers to research questions 
(descriptive questions and explanatory 
questions)

! These temporary responses should be tested.

!"#$%#&'%"()*$"'+'+,$"'*&'$-.#/%0*1'/+%0#1'%*23
!"#$%&'()*#+),%-*'."#(/.&()0%'1%%#)'/%23



How are hypotheses tested?
What does the questionnaire consist of?

4"1)*,%)/5&"'/%(%()'%('%+6
45.'%$"'%.*5.')$+%#&'%0'#+6&'1%$"&*67"%#%

86'+$-*55#-&'9%$"'%&'/#$-*5+"-)%:'$;''5%$"'09%-<'<%
$"'%"()*$"'+'+%#51%$"'%0*1'/9%-+%0'#+6&'1%$"&*67"%

+$#$-+$-.#/%$'+$+<

7/*')+"%()'/%)89%('."##*.,%)$"#(.(')":6)
=%+'$%*2%0'#+6&'0'5$%$**/+%$*%0'#+6&'%$"'%.*5.')$+%

.*5$#-5'1%-5%$"'%"()*$"'+'+<



What is hypothesis /theoretical models?

! Temporary answers to research questions 
(descriptive questions and explanatory 
questions)

! These temporary responses should be tested.

!"#$%#&'%"()*$"'+'+,$"'*&'$-.#/%0*1'/+%0#1'%*23
!"#$%&'()*#+),%-*'."#(/.&()0%'1%%#)'/%23



!"#$%"$#&$'("#$)*$+$,&+-./&,&(0$0""1$)-$
+22./+0&$+(%$2"//&203

! !"#$%$&'()Validity of the measurement 
instrument

! *+#$",$#$&'()Reliability of the 
measurement instrument



Questionnaire structure

1. Questionnaire Introduction
2. Demographic Questions
3. Measurement Tools for the Concepts in the 

Hypotheses



What is sample?

A !"#$%& is the '()*$+),+$&)$%&+-)(+./01'!2 you actually study.
The $)$*%".0)1 is the entire group you’re interested in.

!"#$%&'()
*+%,&#-.+/!"#$$"%&'()*+"),,)-'./0*"$)1)/-")/"23',./4

0#$%&'!"56"%&'()*+"),,)-'./0*"7'8,"9'./(7&'0"./:";3'$)/"<+8"
=.'0)>)=.03")/"48&'"*&'134



What is sampling?

?9/*%/59$&:"/*1'*0/./5%&$)*#*0"-0/%*1'*%9/*212".#%&1$*"$4/,*
0%"4(*&$*0"59*#*8#(*%9#%*&$'/,/$5/0*5#$*-/*3#4/*#-1"%*%9/*

212".#%&1$*-(*0%"4(&$)*%9/*0#32./>



! Entering questionnaires into statistical software 
(SPSS, EXCEL, JMP)

! Deleting questionnaires with errors
! Recoding items if necessary
! Make a construct.

Preparing data for analysis



1. Description of variables
2. Testing hypotheses
3. Testing the theoretical model

Main steps of statistical analysis



Model Test
Structural Equation Modelling



Scientific Methods –
Qualitative Case Study

Objective:
! Investigate contemporary phenomenon within a real-world context, 

where boundaries between phenomenon and context are not clear.

Suggested Result:
! Exploratory in nature
! Answers “how” or “why”

questions

Process:
! Evaluate existing research
! Define unit of analysis (what, 

where, how long, boundaries)
! Combine data collection methods

,'@%5-: Five components of case study research (based on Yin, 2018)
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Questions

!"#$%&' ()*+,+- $&.&+/&0#10&$2$&+3)4&2"55"1/ 226'
https ://pixabay.com/es/pregunta -imagen-plaza-556104/
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